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Sophie Michard

51 years old
Actress / Audio Describer
Loves exhibitions, concerts, spontaneous getaways,
and long madeleines dipped in coffee at highway
rest stops.
Overflowing energy and unshakable positivity.
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Elodie Glain

43 years old
Project Manager
Loves travels, concerts, musicals
Team spirit

elodie_vanb
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Qui sommes-nous?

My name is Sophie, and I've been married to Elodie’s older brother for nearly 20 years.
Bound by shared values, Elodie and | had the joy of being pregnant at the same time 12
years ago — an unforgettable experience, especially in baby stores, where we shared
more laughs than we can count!

| divide my time between the buzz of Paris and the wild beauty of the Breton coast,
savoring both worlds equally. | live my passions daily — for Art in all its forms, and for
the profound masterpiece that is Mother Nature.

After studying mathematics, | took a sharp turn and became an actress and audio
describer — careers I've pursued for the past 30 years. Their human and social
dimensions have always been essential to me.

The year my best friend turned 40, she was diagnosed with breast cancer.

| witnessed the sheer shock of her first chemo session — her eyes wide with fear, her
whole body trembling. A few days later, | cut her hair, then shaved it completely.

For months, she showed superhuman strength, juggling her roles as a woman, mother,
and professional like a queen.

Today, in full remission, she’s bursting with life and embraces it more fiercely than
anyone | know.

This October, Elodie and | will walk together across the smoky dunes of the Rose Trip
Trek to show all the women affected by this disease — but still fighting — that they are
not alone. That we are so proud of their bravery, of the strength they discover and draw
from within themselves.

The footprints we leave in that desert sand won’t just be symbolic — they’ll be the
living proof of our shared commitment and courage.

Thank you for helping us climb these dunes of possibility!

My name is Elodie, I’'m 43 years old and the mom of two teenagers.

For over 20 years, I've worked in the magical — and sometimes slightly chaotic — world of
film post-production.

Six years ago, | left France with my little tribe for the United States. After five intense
years in New York, we finally settled in Closter, a peaceful little town in New Jersey... still
within reach of Broadway (thank goodness!).

I’'m passionate about travel, musicals, hiking (the real kind — the ones that end with a
good meal), and great food in general. I'd been wanting to take on a slightly crazy
challenge... and | already knew who | wanted to do it with: Sophie, my sister-in-law with
the huge heart and contagious energy.

When | discovered the Rose Trip adventure, it was a no-brainer: we were going to do it
together!

The cause we chose to support — the fight against breast cancer — is especially
meaningful to me. I’'m personally being monitored for Lobular Carcinoma In Situ (LCIS), a
high-risk marker. I've undergone two surgeries and am currently on five years of hormone
therapy to reduce the risk of developing invasive cancer.

Every day, I'm aware of how lucky | am to have had access to such advanced screening
techniques — the result of ongoing cancer research that saves countless lives.

That’s also why I’'ve chosen to commit to this adventure.

We're ready to take on this challenge, to push ourselves — and most of all, to do it all for
a powerful cause.

The adventure starts here. Thank you for following us!
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Status:

TREK ON ME is a non-profit organization under the French Law of 1901, Annonce n° 2379

. . . 92 - Hauts-de-Seine
and it was established on April 1st, 2025. ASSOCIATIONS
Créations
Déclaration a la préfecture des Hauts-de-Seine
TREK ON ME.
Objet : réunir les fonds r ires & la participation de ses au Rose Trip Maroc 2025, un trek solidaire,
sportif et 100 % féminin ; soutenir des actions en faveur d i itati it dans le ine de la

Reasons for its creation: e S e
J To be fully transparent with our partners and sponsors ST LY
d To give us the opportunity to organize fundraising activities within a
legal framework
J To add credibility to our project

La Directrice de | légale et ! :Anne DUCLOS-GRISIER




THE ADVENTURE ikt B
The Rose Trip Morocco is a nomadic, women-only, and
ROSE TRIP solidarity-focused trek in the heart of the Moroccan desert,

taking place from October 30 to November 4, 2025. In teams of
three or two, participants will embark on a six-day adventure
featuring three days of trekking stages and one day dedicated to
a solidarity challenge — all centered around disconnecting from
daily life and immersing themselves in a truly unique

Option: Open, 15 to 18km per day. experience.

What ? A women-only, solidarity-based trek

Rose Trip Morocco is a walking adventure designed for women
seeking challenge, empowerment, and personal growth. Both
first-time trekkers and experienced hikers are welcome at the

Where ? Merzouga, Maroc starting line.

When ? October 30 to November 4, 2025

Navigation is at the heart of this journey. Female teams will
follow a route using only the navigation tools allowed by the
official rules: a compass to master, a GPS distance tracker to
update, and a map to decipher with the help of a topographic
protractor!
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A SOLIDARITY TREK

The Enfants du Désert
Association

Since its creation, Désertours has linked each event it organizes to
new solidarity-based projects led by the association Enfants du
Désert, chaired by Laetitia Chevallier. Its motto: “Learning to read,
write, and count is a right for everyone.”

Since 2021, the association has been developing a project aimed at
supporting isolated women by helping them produce handmade
carpets — a program that requires the purchase of weaving looms.
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The Associations Ruban Rose and Jeune
et Rose

At the same time, the Rose Trip Morocco is closely tied to a cause dear to all
participants: the fight against breast cancer. Whether directly or indirectly affected
by this disease, the “Roses Trekkeuses” (trekking participants) come together to
support two associations committed to prevention, research, awareness, and
support.

A non-competitive solidarity stage is first dedicated to Ruban Rose: the always
memorable ascent of the highest dune in the Erg Chebbi. At the summit, the first
arrivals help pull up the others in a powerful moment of collective and emotional
victory. Less well-known but remarkable for the originality of its actions, the
association Jeune et Rose is also present throughout the trek to share its prevention
messages using fun and educational tools.



The Club des Petits Déjeuners
Organization

Rose Trip Morocco has chosen to support the Canadian organization Club des
Petits Déjeuners, which has been organizing breakfast distribution in Canadian
schools for over 25 years. By placing children’s well-being at the heart of its
mission, the breakfast programs ensure all students have reliable access to
nutritious food in a safe and supportive environment, positively impacting their
health and learning.

Since the beginning of the collaboration, Désertours has donated nearly $52,000
CAD across all related events.

AU PROFIT

CLUB
, des petits
déjeuners
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AWIECO-CONSCIOUS [RvS\a)

Surfrider Foundation Morocco

Walking across the desert while reducing one’s environmental
footprint is a real commitment for Désertours. The Rose Trip trek
adopts an eco-attitude approach, where each team participates in
respecting the environment by traveling on foot, keeping their waste
until reaching supply points, and picking up any litter they come
across.

An eco-citizen partner of the trek since the beginning, Surfrider
Foundation Morocco plays a central role in spreading concrete
messages on the ground. The association is known globally for its
efforts in protecting coastlines and oceans. Representatives from the
NGO'’s local branch are present at the camp to raise awareness and
organize a challenge encouraging participants to collect waste along
the route.
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MEDIA COVERAGE OF THE TREK

The Rose Trip Morocco is supported by a press team in both
France and Canada, with a network of over a thousand contacts
to ensure media coverage worthy of major events. The event
receives national and international exposure.

A communication plan is also developed to guarantee maximum
visibility before, during, and after the event; press releases are
regularly distributed, and images are transmitted daily via
satellite to French and international TV channels throughout the
trek.

Television, press, radio, and web media cover the event through
images, articles, and interviews.

To promote our project, we may also engage in communications
through:

¥ Local press in the form of interviews, city newspapers (...)
v Local and national radio interviews

v The internet via social media, blogs, and selected websites.
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WHY BECOME A SPONSOR? T

e Associate your company’s image with an event grounded in strong values (solidarity, eco-citizenship, athletic and human
values)

e  Offer visibility to your brand (through our communication materials, social media, clothing, etc.)

e Benefit from innovative communication opportunities

HOW TO SUPPORT US?
BY MOBILIZING YOUR
FINANCIAL MATERIAL NETWORK AND
CONTRIBUTION SUPPORT SPREADING THE

WORD ABOUT US
O

@




OUR ESTIMATED BUDGET

$110** Repatriation assistance

$190° Bus ransfor e Ineurenee EXAMPLES OF MATERIAL DONATIONS
$300 Safety pack “‘
) 2 i

$400** Equipment
(039

$500** Accommodatio
$130.00 $80.00
$3,780
Registration fees @ o A,
’\:Q | C?;h g{# \
$800** Travel NY - Paris D L+ =
$25.00 $100.00
I~
§1,400** Flight i Jl
, [¢) e ,
(Chartered) ’ = e
*Prices are indicative énd subject to change $25 OO $65 OO

**These amounts are estimates

***Qptional trip cancellation insurance

Unused donations will be donated to local partner organizations or
used to support the 2026 edition of the Rose Trip.
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CAP, HEADBAND

SHOULDER
AREA

T-SHIRT / £
SWEATSHIRT /\ %
(outside of bib

space) (

BACK OF S|

PANTS )

BODY PAINTING

BACKPACK
(outside of bib
space)

LEGGINGS,
SHORTS




EXAMPLES OF VISIBILITY ‘ﬁf

Our communication can be tailored to your needs. We can also offer
visibility through:

TREK
on

v Our personal vehicles

¥ Our social media and website M E

v Our fundraising events and related materials: parties, raffles, exhibitions, s
i WALK THE RHYTHM.

sports outings, etc. sl b

¥ Interviews given to local, regional, and national press and/or radio




THEY TALK ABOUT US

THEY TRUST US




CONTACT

TREK ON ME

Sophie Michard
Elodie Glain

80 rue de Longchamp

92200 Neuilly

+ 33603231522/ mic

sur Seine

nard.so@gmai

.Com

+ 1 (917) 213-5633 / elodieglain@gmail.com

trek_onme
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